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BY THE WAY..

If you've ever wondered about our
name, Maarten & Croix, well... half of it
comes from here. Saint Martin (Sint
Maarten in Dutch, Saint-Martin in
French). This tiny island that's split
between two countries, two languages,
two currencies, two ways of being, and
somehow makes it all work beautifully.

It felt like the perfect namesake for a
business built on holding multiple
truths at once: luxury that's accessible,
design that's professional but personal,
spaces that are both polished and
deeply human. Coming back here
always reminds me why we chose this
name. Because this island doesn't try
to be one thing. It's layered. It's
complex. It's unapologetically itself.

Kind of like that living room | staged
last spring that broke every rule in the
book and somehow became my
favorite project. But | digress.
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DECEMBER'S TRUTH

| came to Saint Martin drained... exhausted. And not the
cute kind of tired where you post a sunset photo and
caption it "much needed break (insert palm tree
emoji).” The kind of drained where | was genuinely
guestioning if | was good at this business thing or just
exceptionally skilled at faking it.

Because let me be honest about December: | made
some real mistakes on those design projects |
mentioned.

There was the client revision | completely missed in my
notes; the one they mentioned twice, actually, and | still
somehow didn't see it until they very graciously asked
about it a third time.

The moment | confidently suggested something only to realize halfway through my own sentence that it
wouldn't actually work and had to course correct mid-speech like some kind of design improv act. Oh, and
my personal favorite: The furniture piece | was absolutely certain would fit that did not, in fact, fit. Not even
close. Yay unexpected new inventory...

These weren't catastrophic failures. The kind where clients fire you and you end up on some interior design
do not hire list. But they were humbling. The kind of mistakes that make you lie awake at 2 AM wondering if
you're actually good at this, or if you've just been lucky so far and everyone's about to figure it out.

HERE'S WHAT I'M LEARNING THOUGH: NOBODY TALKS ABOUT THIS PART.

We see the finished rooms on Instagram. We see the glowing
testimonials. We see everyone's highlight reel of flawless execution
and six-figure months (hah, a girl can dream, right?!) What we
don't see is the designer who ordered the wrong sized sofa and
had to eat the cost. The one who showed up to install day and
realized they forgot half the dining table base in their garage. (All
hypothetical examples, of course. Definitely not speaking from
experience.)

But being here long enough to actually rest..long enough to
dream again, literally and creatively. I'm remembering something
important:

Growth isn't pretty. It's not the finished, perfectly staged room
with the fluffed pillows and the strategic afternoon lighting. It's
the middle part where you're trying something new and getting it
wrong and adjusting and trying again.

Finding the beauty in the mistakes and the broken things; that's
the work. It's life, it's art, it's truth.

This island of mine has reminded me that nothing easy is worth
having. For six months out of the year, families (mine included)
plan, prepare, worry about the hand that Mother Nature may or
may not deal them. Every year. Hurricanes.

Yet each time they face the cruel punishment of cleaning up and
rebuilding, homes aren't rebuilt and then painted black or left
bare in defeat. They're painted with the most bright and beautiful
murals, new colors, new beginnings, new declarations of "we're
still here and we're not going quietly." The island doesn't shrink
from color after a storm... it doubles down onit.
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SEASON TWO

WE'RE HEADING INTO OUR SECOND YEAR NOW

Okay, technically we hit that milestone back in September, but it feels right to mark this moment as we move
into 2025. Like the first layer was just the primer coat, and now we're getting to the real color.

And I'm ready. Not in the "l have it all figured out" way, because let's be honest, | clearly do not have basic
furniture measurements figured out. But in the way where you peel back that paint chip and remember why
you started in the first place.

I'm excited to push further into what this company is becoming. To create more spaces that feel truly unique in
the staging industry; not just pretty, but alive and unexpected and bold. To challenge myself to trust my
instincts even more, to choose the magenta even when everyone else is choosing greige. To make mistakes
and learn from them instead of pretending they never happened.

This year, we're growing. We're adding people to the team... actual humans who will bring their own layers, their
own colors, their own magic to this work. | can't wait to introduce you to them.

And honestly? I'm excited to see what we choose next. What the next layer looks like when we're not
exhausted, when we're rested and dreaming and brave enough to go with the colors that feel right instead of
safe.

Thank you for being here while we figure this out, layer by layer. For reading these monthly rambles where |
compare my business struggles to my grandmother's house paint and somehow make it make sense. For
trusting us with your spaces, your stories, your new beginnings.

Here's to choosing the colors that make us feel like ourselves. Even when they're magenta.
Especially when they're magenta. 4 OF 4




